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Abstract :

Digital marketing is a powerful discipline for businesses looking to establish a presence in the
global market. However, brand protection has become an essential element in ensuring the

credibility and integrity of businesses.

Brand protection and digital marketing are closely linked subjects. Businesses must not only
protect themselves against counterfeits and intellectual property violations, but also take steps
to protect their online reputation and ensure their marketing message is delivered consistently

and authentically.

The methodological approach adopted for this article is based on an in-depth analysis of the
challenges that companies face in the area of brand protection in the context of digital
marketing. To do this, we conducted a comprehensive literature review, examining current
online marketing trends, potential threats to brand reputation, and protection strategies
implemented by various companies. We also conducted interviews with digital marketing
experts and brand protection professionals to gather practical insights and real-world examples.
This rigorous methodological approach allows us to present a complete vision of the issues

related to brand protection in the online environment,

In this article, we explore the unique challenges businesses face when seeking to preserve their
brand in the online world, while identifying the essential components of a brand protection
strategy. We also highlight the importance of brand monitoring tools and clear brand

communication to maintain a consistent presence in the digital marketplace.

Whether you are a small business or a large multinational, brand protection is essential to
maintaining the credibility and value of your business. This article will provide you with

valuable information to protect your brand in the ever-changing online environment.

Keywords: e-marketing, brand protection, credibility, integrity, e-commerce, counterfeits,
intellectual property violations, online reputation, online environment, monitoring tools, clear

communication, consistent presence.

www.africanscientificjournal.com Page 282



African Scientific Journal
JOURNAL ISSN : 2658-9311
Vol : 3, Numéro 20, Octobre 2023

Introduction :

Brand protection has become an increasingly important topic for businesses, especially those

operating in the digital world.

Digital marketing is now an essential part of the marketing strategy of most companies, whether

small or international giants.

When a business develops a digital marketing strategy, it must also develop a strategy to protect
its brand. The reason is that online businesses are often targets for counterfeits, intellectual
property violations, and other types of abuse. It is therefore essential to ensure credibility and
brand image.

There are several ways to protect a brand online. One of the most common strategies is
trademark registration. The company may also use brand monitoring tools to detect

unauthorized use of the brand.

One of the unique challenges of online protection is managing brand communications.
Businesses need to be aware of their online presence and ensure their marketing message is
delivered consistently and authentically. They must therefore develop a communications
strategy to ensure that their message is clear.

Indeed, brand protection is of crucial importance for companies, because it helps to preserve
their reputation, maintain their competitive differentiation, enhance their economic potential,
facilitate their international expansion and secure their intellectual property rights. To do this,
it is essential to put in place measures such as registration of intellectual property rights,

constant monitoring of brand use, and legal defense in the event of infringement.

Additionally, building a strong and positive reputation acts as an indirect protection by
discouraging attempts at counterfeiting or depreciation of the brand.

The central topic of our study focuses on brand protection in the digital marketing environment,
an increasingly crucial issue for businesses, particularly those operating online. Faced with the
undeniable growth of digital marketing, whatever their size or international scope, it becomes

imperative to put in place brand protection mechanisms.

Our main goal is to explore the essential methods and strategies to preserve brand integrity in

this context. More specifically, we seek to analyze the importance of trademark registration,
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the use of monitoring tools, and the management of online brand communication. With this in
mind, the structure of our research will be broken down into three distinct parts: first, we will
address the foundations of brand protection, then we will explore the different protection
methods available, finally, we will analyze the implications of brand communication in the

digital world.

In short, brand protection is a fundamental component of a successful marketing strategy,

preserving brand identity, value and competitiveness in the market.
The unique challenges businesses face

As the world continues to become more interconnected at an increasing rate, e-commerce is
emerging as an indispensable way for businesses to thrive. In this context, it is imperative that
these companies recognize the importance of scrupulously protecting and respecting trademark

rights.

When it comes to protecting a brand in the online environment, businesses face unique

challenges. Here are some of these challenges :

Multiplicity of online communication channels: In the online environment, businesses have
to deal with a diversity of communication channels such as social networks, websites, blogs,
forums, e-commerce platforms, etc. Each channel may present potential risks of unauthorized

or damaging use of the brand.

Counterfeiting and online identity theft: The Internet makes it easy to create websites, social
media profiles and other platforms that can be used to counterfeit products or impersonate a
business. Counterfeit products, phishing sites and fake profiles can cause significant damage to

brand reputation.

Speed of propagation of information online:information travels quickly and can spread
widely in a short time. This means that trademark infringement can cause significant damage

before it is even detected.

Difficulty identifying those responsible online: Online anonymity makes it difficult to
identify individuals or entities responsible for trademark infringement. Counterfeiters, identity
thieves and hackers can hide behind pseudonyms, masked IP addresses or proxy servers,

making it difficult to legally pursue these actors.
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Multiple jurisdictions and complex laws: The online environment transcends geographic
boundaries, meaning businesses may face brand infringement in different jurisdictions. Each
jurisdiction may have its own intellectual property laws and procedures, which adds additional

complexity to brand protection.

Online reputation management : Businesses need to be careful about their online reputation,
as negative comments, defamatory reviews or rumors can damage the brand's image. It is
important to monitor social media, respond to issues promptly, and implement online reputation

management strategies to maintain consumer trust.
The key components of a brand protection strategy
To protect the brand, several essential steps are necessary.

First of all, the official registration of the brand with the trademark office (of the Moroccan
Office of Industrial and Commercial Property (OMPIC)) constitutes one of the first priorities.
This process grants exclusive rights to the use of the mark in the specific product or service

categories for which it is registered.

Active monitoring of brand usage in the marketplace is equally crucial. Using brand monitoring
tools, such as monitoring websites, social media, and advertisements, can help spot violations.
If unauthorized use or infringement is identified, it is imperative to take steps to enforce rights,
such as sending formal notices, seizing domains, or even resorting to legal action. Kapferer, J.-
N. 2004).

Ensure correct use of the brand. Care should be taken to ensure that the brand is used in
accordance with established guidelines, including ensuring consistent use across
communications materials. It is also important to establish usage rules for partners and
distributors, while concluding clear licensing agreements for permissions granted to third

parties.

In addition to protecting the brand itself, it is essential to monitor and protect other forms of
intellectual property associated with the brand, such as logos, slogans, designs and patents. It is
therefore essential to file appropriate registration applications for these elements and monitor

their use in the market.
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Strengthening brand protection requires investing in marketing and advertising efforts aimed at
increasing awareness. This may include advertising campaigns, public relations, collaborations

with influencers, and other similar strategies.

Strategic partnerships with other reputable companies can also help strengthen brand
protection. One can even conclude strong confidentiality agreements and protect interests in

case of co-branding or co-marketing.

Additionally, employee education and awareness is essential. It is essential to train them on the

importance of brand protection and encourage them to adopt best practices.

In conclusion, when foreign expansion projects are underway, it is imperative to guarantee the
protection of the brand by filing applications for registration in the targeted countries, within
their respective jurisdictions. This international approach is of paramount importance to ensure
the safety of the brand on a global scale. (Aaker, D.A. 1991)

Brand monitoring tools

With the proliferation of online communication channels and the speed at which information
travels, it is essential for businesses to have solid strategies in place to protect their brand from

infringement, counterfeiting and identity theft .

They also face challenges such as identifying those responsible, managing online reputation

and complying with intellectual property laws in multiple jurisdictions.

We will take a close look at the tools and best practices available. By understanding these issues
and taking a proactive approach, businesses can defend their brand and maintain their reputation

in the ever-changing digital world.

Social Media Monitoring Tools : Social media has become an essential communication channel
for businesses, but it also poses brand risks. Social media monitoring tools help track brand
mentions, user comments, content shares, and related discussions. These tools use advanced
algorithms to analyze real-time data and provide detailed reports on brand reputation, user

engagement and emerging trends.

Website monitoring tools: Businesses can use website monitoring tools to detect sites that are

counterfeiting their brand, illegally using their logos, or selling counterfeit products. These tools
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use advanced search techniques to identify suspicious websites, check their compliance with

intellectual property laws and generate detailed reports to facilitate legal action.

Keyword Monitoring Tools: Keyword monitoring tools track the usage of specific brand-related
keywords across search engines, social media, blogs, and other online platforms. They help
detect potentially harmful or unauthorized content that misuses or misuses the brand. These
tools also help identify emerging trends, competitors, and brand-related marketing

opportunities.

Online Review Monitoring Tools : Online reviews play an important role in a brand’s
reputation. Online review monitoring tools collect and analyze customer reviews across
different review, e-commerce, and social media sites. They help businesses monitor negative

reviews, respond quickly to customer issues, and maintain a positive brand image online.

Intellectual Property Monitoring Tools : Businesses can use intellectual property monitoring
tools to detect copyright, patent, and trademark violations. These tools scan the internet for
plagiarized content, patent infringement or unauthorized use of the brand. They help businesses

identify potential violations and take steps to protect their intellectual property rights.

Price and Competition Monitoring Tools : In the online environment, it is crucial to monitor
product prices and competition strategies. Price and competition monitoring tools allow you to
compare and analyze the prices of products offered by the brand with those of its competitors.
These tools use advanced techniques such as web scraping and data feed tracking to collect
information about pricing and competitive offers. They provide detailed reports on price trends,

promotions, rate variations, and pricing strategies adopted by competitors.

Using these tools, businesses can get a comprehensive overview of the competitive landscape
and adjust their prices accordingly. They can identify price positioning opportunities, pricing
gaps and market fluctuations. By monitoring competitor prices in real time, businesses can
make informed decisions to stay competitive, maximize profit margins, and quickly adapt to
market changes. (Tybout, A.M. 2002)

Price and competition monitoring tools also offer the ability to track other key aspects such as
delivery policies, special offers and customer reviews. This additional information helps
companies understand their competitors' strengths and weaknesses, identify opportunities for

differentiation, and improve their overall marketing and sales strategy.
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It should be noted that the use of these tools requires an ethical and legal approach. Businesses
must comply with competition and data protection laws and policies, and use these tools

responsibly and transparently.

In summary, price and competition monitoring tools are indispensable resources for businesses
in the online environment. They provide valuable insight into competitor prices, pricing
strategies and market trends. With this information, businesses can make informed decisions to
maintain their competitiveness, adjust their prices appropriately, and improve their online

market positioning.

The importance of clear brand communication to maintain a consistent presence in the

online marketplace

In the ever-changing digital environment, maintaining a consistent market presence is essential
for businesses. Clear brand communication plays a crucial role in this objective, as it helps
establish a strong image, build customer loyalty and differentiate itself from the competition.

This scientific article takes a detailed look at the importance of clear brand communication in
maintaining a consistent presence in the digital marketplace. By analyzing the different aspects
of online brand communication, this article will highlight the impact of clarity and consistency

on brand perception, customer loyalty and competitive differentiation.

Real-world examples and best practices will be presented to illustrate the importance of clear

brand communication in the digital environment.

Brand perception : Clear brand communication online helps shape the perception of the
company and its products or services. When the brand communicates consistently, it creates a
clear and memorable image in the minds of consumers. This allows customers to easily

recognize and identify the brand among the multitude of options available in the digital market.

Clear communication helps establish trust, build awareness and establish a solid relationship

with customers.

Competitive differentiation: In a saturated online environment, brand communication allows
you to stand out from the competition. By highlighting the brand’s unique characteristics, core
values and value proposition, brand communications help create meaningful differentiation.

Customers are more likely to choose the brand whose messages are consistent, compelling and
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relevant to their needs. Well-done communication creates a distinctive identity that stands out
and attracts customers. (Tybout, A.M. 2002)

Customer Loyalty: Communication helps to build customer loyalty in the online environment.
When the brand communicates consistently and transparently, it builds customer trust and long-
term loyalty. Customers tend to prefer brands that provide them with a consistent experience
across all online touchpoints, whether on the website, social media, email marketing, or e-

commerce platforms.

This allows you to create a lasting relationship with customers, encouraging them to comeback

and recommend the brand to those around them.

In conclusion, clear brand communication is essential to maintaining a consistent presence in
the online market. It influences brand perception, promotes competitive differentiation, builds
customer loyalty and ensures a consistent user experience. Businesses must ensure they
communicate clearly, consistently and aligned with their values to establish a strong brand

identity and succeed in the competitive and dynamic online environment.

Practical recommendations for protecting your brand while effectively exploiting the
opportunities offered by digital marketing :

Online brand registration and protection : register the brand with the competent bodies to
benefit from legal protection. This makes it possible to assert rights in the event of an online

violation or abuse.

Active brand monitoring on the Internet : Use online monitoring tools to detect unauthorized

use or infringement. Stay vigilant about brand mentions on social media, websites, forums, etc.

Establishing clear guidelines for brand usage : Set clear guidelines for brand usage by
employees, partners and affiliates. Ensure that the brand is used consistently and in line with
the brand identity.

Staff brand protection education: Raise employee awareness of the risks of online brand
protection and best practices to prevent breaches. Encourage them to report any potential

violations and follow established procedures.
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Online Reputation Monitoring : Use monitoring tools to track mentions and monitor online
comments, reviews, and discussions. Respond quickly to issues and negative feedback to

preserve reputation.

Engagement with the online community: Creating an active social media presence and
interaction with the public. Respond to comments and questions, and use platforms as
opportunities to strengthen the relationship with your customers. (Kapferer, J.-N. 2008).

Collaboration with social media platforms and online service providers: Prompt reporting of
any trademark violations to the relevant social media platforms or service providers. Cooperate

with them to resolve issues and request removal of unauthorized content or profiles.

Use of Targeted Online Advertising Tools : To maximize the effectiveness of online marketing
efforts, use targeted advertising tools to reach the specific audience. This will strengthen the

visibility of your brand while minimizing the risk of abuse.

Data Protection and Confidential Information : Ensure sensitive data, such as customer
information or branding, is secure. Using appropriate security measures to prevent data leaks

or cyberattacks.

Stay up to date with trends and developments in e-marketing : Closely monitoring new trends,
emerging technologies and regulatory developments in the field of e-marketing. This will allow

brand protection strategies to be adapted accordingly.

By putting these recommendations into practice, you will be able to protect your brand while
taking full advantage of the opportunities offered by e-marketing. Brand protection is essential
to maintaining reputation, building consumer trust, and ensuring the long-term success of your

online business. (Kapferer, J.-N. 2016)
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This diagram illustrates a process for integrating e-marketing with brand protection :

Definition of the e-marketing strategy
and brand protection

\ 4

Online market and competitor research
and analysis

l

Development of the e-marketing plan
integrating brand protection aspects

\ 4

Creation and optimization of website
and social media channels

\ 4

Online reputation management and
brand monitoring

\ 4

Implementation of targeted digital
marketing campaigns

e e Y N e N

|
|
|
|
|

l

Performance analysis and adjustments
of e-marketing strategies and brand
protection

Define objectives and strategic directions for e-
marketing while taking into account online brand
protection.

Perform in-depth online market, trends and competitor
analysis to identify opportunities and threats.

Design an action plan that integrates the different e-
marketing strategies while ensuring the protection of
the brand's reputation online.

Develop and optimize the company website as well as
social media profiles and channels to strengthen the
brand's online presence.

Actively monitor brand reputation on social media and
other online platforms, while taking steps to manage
comments and problematic situations.

Implement specific digital marketing campaigns, such
as email marketing, online advertising,

SEO, etc., while ensuring brand consistency is
maintained across all channels.

Evaluate the performance of e-marketing campaigns,
analyze the results obtained and make the necessary
adjustments to optimize the effectiveness of e-
marketing strategies and protect the brand online.

» This diagram helps highlight the importance of integrating brand protection into e-

marketing strategies to ensure positive brand reputation and visibility on online

platforms.
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Conclusion

In conclusion, brand protection is a fundamental pillar of any solid and sustainable marketing
strategy. A well-protected brand benefits from a strengthened competitive position, a preserved
reputation and a distinct identity. By registering intellectual property rights, actively monitoring
for potential violations, and defending rights in the event of infringement, a company can secure
its marketing investment and prevent damage to its brand.

Brand protection is not limited to legal aspects, it also encompasses building a strong reputation
and a positive image. By offering quality products and services, providing an exceptional
customer experience, and consistently communicating brand values, a company earns consumer

trust and stands out in the marketplace.

An effective marketing strategy must therefore include consideration of brand protection from
the outset. The efforts invested in protection help preserve the value and uniqueness of the
brand, while guaranteeing its long-term sustainability.

In short, brand protection and marketing strategy are closely linked. A well-protected brand
ensures the credibility of its marketing actions, strengthens its position on the market and
differentiates itself from the competition. It is essential for businesses to recognize the
importance of protecting their brand and strategically integrating it into their marketing

activities to thrive in an ever-changing competitive environment.

www.africanscientificjournal.com Page 292



African Scientific Journal
JOURNAL ISSN : 2658-9311
Vol : 3, Numéro 20, Octobre 2023

BIBLIOGRAPHY

*

Aaker, D.A. (1991). Managing Brand Equity: Capitalizing on the Value of a Brand
Name. Free Press.

Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based
Brand Equity. Journal of Marketing, 57(1), 1-22.

Kapferer, J.-N. (2012). The New Strategic Brand Management: Advanced Insights and
Strategic Thinking (5th ed.). Kogan Page.

Davis, T.J., & Dunn, T.A. (2002). Building the Brand-Driven Business: Operationalize
Your Brand to Drive Profitable Growth. Jossey-Bass.

De Chernatony, L., & McDonald, M. (2003). Creating Powerful Brands (3rd ed.).
Butterworth-Heinemann.

Keller, K. L. (2008). Strategic Brand Management: Building, Measuring, and Managing
Brand Equity (3rd ed.). Pearson.

Ritson, M. (2017). Brand Management: Principles and Practices. Routledge.

Ailawadi, KL, Lehmann, DR, & Neslin, SA (2003). Revenue Premium as an Outcome
Measure of Brand Equity. Journal of Marketing, 67(4), 1-17.

Chaudhuri, A., & Holbrook, M.B. (2001). The Chain of Effects from Brand Trust and
Brand Affect to Brand Performance: The Role of Brand Loyalty. Journal of Marketing,
65(2), 81-93.

Keller, KL, & Lehmann, DR (2006). Brands and Branding: Research Findings and
Future Priorities. Marketing Science, 25(6), 740-759.

de Mooij, M. (2010). Global Marketing and Advertising: Understanding Cultural
Paradoxes (3rd ed.). Sage Publications.

Farquhar, P. H. (1989). Managing Brand Equity. Marketing Research, 1(3), 24-33.
Keller, K.L., & Aaker, D.A. (1992). The Effects of Sequential Introduction of Brand
Extensions. Journal of Marketing Research, 29(1), 35-50.

Kapferer, J.-N. (2008). The New Strategic Brand Management: Creating and Sustaining
Brand Equity Long Term (4th ed.). Kogan Page.

Keller, K. L. (2016). Reflections on Customer-Based Brand Equity: Perspectives,
Progress, and Priorities. AMS Review, 6(1-2), 1-16.

Kapferer, J.-N. (2012). The Luxury Strategy: Break the Rules of Marketing to Build

Luxury Brands. Kogan Page.

www.africanscientificjournal.com Page 293



African Scientific Journal
JOURNAL ISSN : 2658-9311
Vol : 3, Numéro 20, Octobre 2023

+ Riezebos, R. (2003). Brand Management: A Theoretical and Practical Approach.
Prentice Hall.

+ Ailawadi, KL, Lehmann, DR, & Neslin, SA (2001). Market Response to a Major Policy
Change in the Marketing Mix: Learning from Procter & Gamble's Value Pricing
Strategy. Journal of Marketing, 65(1), 44-61.

+ Keller, K.L., & Richey, K. (2006). The Importance of Corporate Brand Personality
Traits to a Successful 21st Century Business. Journal of Brand Management, 14(1-2),
74-81.

+ Kapferer, J.-N. (2004). The New Strategic Brand Management: Advanced Insights and
Strategic Thinking (4th ed.). Kogan Page.

+ Aaker, D.A., & Joachimsthaler, E. (2000). Brand Leadership: Building Assets in the
Information Economy. Free Press.

+ Keller, K. L. (2001). Building Customer-Based Brand Equity: A Blueprint for Creating
Strong Brands. Marketing Management, 10(2), 14-109.

+ Ries, A., & Ries, L. (2002). The Fall of Advertising and the Rise of PR. HarperBusiness.

+ Ind, N. (2003). Living the Brand: How to Transform Every Member of Your
Organization into a Brand Champion. Kogan Page.

+ Keller, KL, & Lehmann, DR (2003). How Do Brands Create Value? Marketing
Management, 12(3), 26-31.

+ by Chernatony, L., & Riley, F.D. (1998). Defining a “Brand”: Beyond the Literature
with Experts’ Interpretations. Journal of Marketing Management, 14(5), 417-443.

+ Kapferer, J.-N., & Bastien, V. (2009). The Luxury Strategy: How to Satisfy the Desire
for Luxury in China and India. Kogan Page.

+ Aaker, D.A. (1996). Measuring Brand Equity across Products and Markets. California
Management Review, 38(3), 102-120.

+ Keller, K.L., Parameswaran, M.G., & Jacob, I. (2011). Strategic Brand Management:
Building, Measuring, and Managing Brand Equity in the Digital Age. Pearson.

+ Kapferer, J.-N. (1997). Strategic Brand Management: Creating and Sustaining Brand
Equity Long Term. Kogan Page.

+ Keller, K.L., Sternthal, B., & Tybout, A.M. (2002). Three Questions You Need to Ask
About Your Brand. Harvard Business Review, 80(9), 80-87.

+ de Chernatony, L., & McDonald, M. (2003). Creating Powerful Brands in Consumer,

Service and Industrial Markets (3rd ed.). Butterworth-Heinemann.

www.africanscientificjournal.com Page 294



African Scientific Journal
JOURNAL ISSN : 2658-9311
Vol : 3, Numéro 20, Octobre 2023

+ Kapferer, J.-N. (2008). The New Strategic Brand Management: Advanced Insights and
Strategic Thinking (4th ed.). Kogan Page.

+ Ailawadi, K.L., Pauwels, K., & Steenkamp, J.-BE (2008). Private-Label Use and Store
Loyalty. Journal of Marketing, 72(6), 19-30.

+ Keller, KL, & Lehmann, DR (2003). How Creating Brand Equity Enhances Customer
Value. Sloan Management Review, 45(2), 12-20.

+ de Chernatony, L., & Dall'Olmo Riley, F. (1998). Modeling the Components of the
Brand. European Journal of Marketing, 32(11/12), 1074-1090.

+ Kapferer, J.-N. (2016). The New Strategic Brand Management: Advanced Insights and
Strategic Thinking (5th ed.). Kogan Page.

+ Aaker, D.A., & Joachimsthaler, E. (2000). Brand Leadership: The Next Level of the
Brand Revolution. Free Press.

+ Keller, KL, & Lehmann, DR (2001). Brands and Branding: Research Findings and
Future Priorities. Marketing Science, 25(6), 740-759.

+ Keller, K.L., Parameswaran, M.G., & Jacob, I. (2018). Strategic Brand Management:
Building, Measuring, and Managing Brand Equity (5th ed.). Pearson.

+ de Chernatony, L., & McDonald, M. (1998). Creating Powerful Brands. Butterworth-
Heinemann.

+ Kapferer, J.-N. (1997). Strategic Brand Management: Creating and Sustaining Brand
Equity Long Term. Kogan Page.

+ Aaker, D.A., & Biel, A.L. (2013). Brand Equity and Advertising: Advertising’s Role in
Building Strong Brands. Psychology Press.

+ Keller, K. L. (1993). Conceptualizing, Measuring, and Managing Customer-Based
Brand Equity. Journal of Marketing, 57(1), 1-22.

+ Farquhar, P. H. (1989). Managing Brand Equity. Marketing Research, 1(3), 24-33.

+ Brand protection on the Internet -www.legalstart.fr/fiches-pratiques/propriete-

intellectuelle/protection-marque-internet

+ How to protect your brand: national and international brands -

www.economie.gouv.fr/entreprises/comment-proteger-sa-margue-margues-nationales-

internationales

+ Brand counterfeiting: how to protect yourself? -www.infogreffe.fr/actualites/la-

contrefacon-de-marque-comment-se-proteger

www.africanscientificjournal.com Page 295


http://www.legalstart.fr/fiches-pratiques/propriete-intellectuelle/protection-marque-internet
http://www.legalstart.fr/fiches-pratiques/propriete-intellectuelle/protection-marque-internet
http://www.economie.gouv.fr/entreprises/comment-proteger-sa-marque-marques-nationales-internationales
http://www.economie.gouv.fr/entreprises/comment-proteger-sa-marque-marques-nationales-internationales
http://www.infogreffe.fr/actualites/la-contrefacon-de-marque-comment-se-proteger
http://www.infogreffe.fr/actualites/la-contrefacon-de-marque-comment-se-proteger

African Scientific Journal
JOURNAL ISSN : 2658-9311
Vol : 3, Numéro 20, Octobre 2023

+ Online brand protection: tips and best practices -www.agence404.com/blog/protection-

margue-ligne-conseils-bonnes-pratigues

+ How to protect your brand on social media -www.digilinx.fr/comment-proteger-sa-

margue-sur-les-reseaux-sociaux

+ Online brand monitoring -www.markness.com/online-markness-monitoring

+ Brand protection on the Internet: issues and solutions -www.dreyfus.fr/protection-

margues-internet-entreprises-solutions

+ The fight against online counterfeiting -

www.lassuranceenmouvement.com/2021/06/22/contrefacon-en-ligne

+ Brand protection in the digital economy -www.actoba.com/protection-margue-

gconomie-numerigue

+ Brand and domain name: best practices to protect yourself -
www.jurifiable.com/conseil-juridigue/margue-nom-domaine-bonnes-pratiques-

proteger
+ Online Brand Protection Strategies —~www.emarketinglicious.fr/strategies-protection-

marque-en-lighe

www.africanscientificjournal.com Page 296


http://www.agence404.com/blog/protection-marque-ligne-conseils-bonnes-pratiques
http://www.agence404.com/blog/protection-marque-ligne-conseils-bonnes-pratiques
http://www.digilinx.fr/comment-proteger-sa-marque-sur-les-reseaux-sociaux
http://www.digilinx.fr/comment-proteger-sa-marque-sur-les-reseaux-sociaux
http://www.markness.com/surveillance-marque-en-ligne
http://www.dreyfus.fr/protection-marques-internet-enjeux-solutions
http://www.dreyfus.fr/protection-marques-internet-enjeux-solutions
http://www.lassuranceenmouvement.com/2021/06/22/contrefacon-en-ligne
http://www.actoba.com/protection-marque-economie-numerique
http://www.actoba.com/protection-marque-economie-numerique
http://www.jurifiable.com/conseil-juridique/marque-nom-domaine-bonnes-pratiques-proteger
http://www.jurifiable.com/conseil-juridique/marque-nom-domaine-bonnes-pratiques-proteger
http://www.emarketinglicious.fr/strategies-protection-marque-en-ligne
http://www.emarketinglicious.fr/strategies-protection-marque-en-ligne

